
Database Communication Strategies 
For Increasing Customer Value



The Methods

Advanced CRM strategies

Consistent contact growth

Landing page improvements

A free tech tool example



2 Key Things
Before We Start



Who
Am I?

Coach
Marketing Manager
Automation Expert



Advanced CRM 
Strategies



Advanced CRM
Strategies

Customer Feedback Strategies
Audience Segmentation
Lead Scoring
Automation Sequences
Use of Reporting Dashboards



Customer
Feedback

Annual Surveys
Net Promoter Score
Customer Effort Score
Customer Satisfaction
Product Development Survey



Audience
Segmentation

Survey Results
Demographic
Purchase Cycle
Purchase History
Product Service / Usage
Website Activity



Lead
Scoring

Sales funnel engagement
Need for product / service
Client persona / demographic
B2B 
Digital engagement



Automation
Sequences

Contact requests
Lead capture & assignments
Sales pipeline movement
TOMA content marketing 
Client onboarding



Reporting
Dashboards

Sales funnel steps
Marketing results
Cash flow / revenue
Digital engagement
The Brown M&M’s Approach



Reporting Dashboard



Contact
Growth

Re-engagement Content Marketing
New Lead Magnets / Small Ticket Offers
Enable Affiliates
Cross Promote / Joint Venture
Paid Survey Responses



Improve Your
Landing Pages



Improve Your 
Landing 
Pages

Improve Your Offer
Speed Up Loading Times
Revise The Amount of Sales Copy
Match The Intent to Audience
Improve The Design
Eliminate Extra Steps
Use Complementary Video
Develop an AB Testing Plan
Add Social Proof / Trust Elements
Match Page to Lead Source Experience



Improve Your
Offer

Competitive comparison
Pricing
Value
Duration / Membership



Improve Your
Load Times

Loading test tool (Gtmetrix.com)
Media
Text
Code
Ideally under 1 second



Improve Your
Sales Copy

Too Little Information
Too Much Information
Call(s) to Action
Persuasion Tactics (Cialdini)



Improve Your
User Experience

One page for each audience
The core value proposition
Security concerns
Cut out the gimmicks



Improve Your Design



Improve Your Design



Improve Your
Design

WordStream’s Analysis*
Average Rate => 

www.wordstream.com/blog/ws/2014/03/17/what-is-a-good-conversion-rate



Improve Your
Design

WordStream’s Analysis*
Average Rate => 2.35%
Top 25% =>

www.wordstream.com/blog/ws/2014/03/17/what-is-a-good-conversion-rate



Improve Your
Design

WordStream’s Analysis*
Average Rate => 2.35%
Top 25% => 5.31%
Top 10% =>  

www.wordstream.com/blog/ws/2014/03/17/what-is-a-good-conversion-rate



Improve Your
Design

WordStream’s Analysis*
Average Rate => 2.35%
Top 25% => 5.31%
Top 10% => 11.45%
Top 1% =>

www.wordstream.com/blog/ws/2014/03/17/what-is-a-good-conversion-rate



Improve Your
Design

WordStream’s Analysis*
Average Rate => 2.35%
Top 25% => 5.31%
Top 10% => 11.45%
Top 1% => 30%+

www.wordstream.com/blog/ws/2014/03/17/what-is-a-good-conversion-rate



Improve Your
Process

Keep everything on 1 page 
Minimize form fields (4-7)



Improve Your
Video Usage

Watching vs working
Ideal length
Complement your intent



Improve Your
Testing Plan

Call-to-action text
Offer text
Page headline
Web form copy
Background color
Image and other visuals



Improve Your Social Proof



Improve Your Ad Scent



Improve Your 
Landing 
Pages

Improve Your Offer
Speed Up Loading Times
Revise The Amount of Sales Copy
Match The Intent to Audience
Improve The Design
Eliminate Extra Steps
Use Complementary Video
Develop an AB Testing Plan
Add Social Proof / Trust Elements
Match Page to Lead Source Experience



A (mostly) Free
Tech Stack 



Free (or 
almost free)
Software

WordPress (via Bluehost)

Mailchimp

YouCanBook.me

Hootsuite

Google Analytics



Let’s
Connect

Thomas Holland
thomas.holland@skiws.com
thomas@copypaste.marketing
(785) 760-0064

Get my Automation eBook by 
visiting my website:
https://copypaste.marketing

https://copypaste.marketing/
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